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What is SEO?

Envision a 'Perfect SEO'.

78% founders want to get SEO done but don't exactly know
what it entails. Is it where Lead Gen meets a local SEO? or
Is it where keywords fit in the rightful headings

Search Engine Optimization, is like ab to adat si hai
mujhko iske saath jeene ki!!l

Yes you got it, Google ko impress karna hai toh SEO karna
padega. But kaise?

Are you also tired of listening this "SEO karlo warna tumhari
website toh kisi kaam ki nahi hai bus naam ke liye ban ke
reh jayegi. Yes it's correct log aayenge, dekhenge, aur
ignore karke chale jayenge par SEO kar liya to,sab tumhare
peeche peeche aa jayenge!

Agar english mein kahun toh:

Higher Ranking on the serps Fancy meta tags
and trending keywords Faster loading and
mobile-friendly Bribing backlinks from
reputable sites

Search Engine ko please nahi kiya to phir kya kiya?

Because SEO not only makes your website the digital party
animal, but also helps in bringing more traffic than a
roadside food truck.
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Why should yvou do SEO

Visibility and Traffic: "Google ke bina log kaise milenge?”
SEO helps your website rank higher, and an increase in
organic traffic wo bhi free mein !!

Credibility: "Top pe hone ka matlab hai trust. Users trust
websites that appear on the first page, which enhances
the brand's visibility.

Cost-Effective: Free traffic ka faayda uthao.” No more
payments ka chik chik, SEO drives long- term traffic
without costs.

Better User Experience: 'SEO hone se website sirf first rank
nahi, better bhi lagti hai.” Sites load faster, are easy to
navigate, with valuable content.

Competitive Industry Trends: "Race mein aage rehna hai
toh SEO hi hack hai.” In today’s competitive world, a strong
SEO strategy is your lifesaver to stay ahead of competitors.

seo

[
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Major Bottlenecks in SEO
Across Industries (1)

Lack of Keyword Research Focus on long-tail, low-
Depth : Relying only on competition keywords using
broad or highly tools like Ahrefs, SEMrush, or

competitive keywords Google Keyword Planner.

Ignoring Search Intent: .
Creating content that doesn't Align your content to
match user intent the purpose behind the

(informotionol, navigational, search query.
or transactional).

Poor Mobile Optimizlation: Use responsive design and
bt test with Google’'s Mobile-

unresponsive on mobile .
devices. Friendly Test
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Major Bottlenecks in SEO
across industries ( 2 )

Weak Technical SEO: Regularly audit your site

Overlooking technical . : .
aspects like broken links, using tools like Screaming
missing XML sitemaps, or Frog or Google Search

blocked pages in robots.txt. Console.

Overlooking Local SEO: Optimize Google My
Ignoring localized Business profile, use local

search optimization for keywords, and encourage
businesses customer reviews.

. . Build relationships with
Inadequate Link- Building credible sites, create

Strategy: Ignoring backlinks shareable content and
or focusing only on low-

quality link monitor backlinks using
tools like Moz or Ahrefs
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Major Bottlenecks in SEO
across industries ( 3)

Ignoring Analytics and
Data: Failing to analyze
performance data to
refine strategies

Neglecting On-Page SEO:

Overlooking basics like

meta titles, descriptions,
and header tags

Over-Keyword
Stuffing: Overloading
pages with keywords,

making content

unnatural.

Regularly review metrics
like CTR, bounce rate, and
organic traffic using
Google Analytics and
Search Console.

Optimize all on-page
elements for keywords and
user intent.

Write for humans first,
then optimize for SEO.
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Major Bottlenecks in SEO
across industries ( 4 )

Lack of User
Engagement Focus: Not
focusing on improving
time-on-page or
reducing bounce rates.

Not Adapting to Algorithm
Changes: Sticking to
outdated strategies after
major updates announced

Failing to Build a Strong
CTA Funnel: Pages lack
clear calls to action,
leading to poor
conversions

Use multimedia, CTAs,
and easy navigation to
keep users engaged

Stay updated on SEO
trends and adapt quickly
to changes.

Add strong CTAs like
“Download Now” or “Try
for Free” etc
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Page Rankings in
SEO (1)

Tipto be notedMy Lord: SEO ek long-term strategyhai,par agar
sahi tariqe se optimize karte ho, toh rankings ko sustain karna
aur grow karna baayein haath ka khel hai!!!!

Better Visibility = Google ke first page pe hona = Traffic ka flow hona
When website ranks high, especially on the first page, more people
see it, which leads to organic traffic. As research says, most of the
users don’t go beyond the first page search results, so if your website
ranks on any other page, you're pretty much similar to MR INDIA.

Credibility and Trust= Search engine ranking = More Trustworthy
Websites that rank higher are more trustworthy and authoritative.
People trust Google baba to give the best results, and if your site is
ranking high, then Google says, "Yeh website trustworthy hail".Agar
aapko top pe hona hai, toh Google ko convince karna padega that
your site is the best solution for the problem user is searching for.

Better CTR = Higher ranks = Higher Clicks Research shows that
websites ranking in the top position receive the majority of clicks. A
position on the 1st page can give website CTR of 30% or more,
whereas others beyond page 1 get few clicks. So, if you're not ranking
high, you're missing out on valuable clicks. Visibility ka straight
connection CTR se hai mere dost.

Top Position = Competitive Advantage = More Customers In every
industry, there are competitors running for the same audience. If your
site ranks on the first page, you have a competitive edge over
businesses that are hidden on other pages. SEO ka game mein top
spot hi sabse zyada important hai, because that’'s where most of the
customers aim for!
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Page Rankings in SEO ( 2 )

Long-Term Growth =ROI=0Organic Traffic Unlike paid
advertising a good SEO practice helps you to maintain your
ranking, giving you long-term organic traffic. This means
once you've achieved a high ranking, you can enjoy free
traffic and higher ROI. SEO ek investment hai, jo time ke saath
apne returns dega. Ranking is the basic need that keeps
generating traffic without ongoing costs.

Local SEO =Business Growth= Attraction Of Nearby
Customers Higher ranking help local business that you're
visible to nearby customers who are more likely to make a
purchase. So, one should never forget to Google their
Business, get reviews, and never forget local keywords which
people use for local searches.

Increased Revenue= More Traffic =More Sales The more
people visiting your site, the more potential customers they
are. Higher rankings lead to more qualified leads, which
translate into higher sales. If your website is ranking for high-
converting keywords, then you're likely to get more people
who are ready to make a purchase.

In a nutshell bole to "SEO ka main goal hai ranking ko
improve karna.”Aur haan ranking matters because it
directly impacts your visibility, credibility, traffic, and
sales. Hamesha top position pe rehna sabko pasand hota
hai.. SEO that lead to higher rankings not only bring more
visitors but also improves your overall brand visibility.
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SEO For Growth
Marketers (1)

SEO ranking and keywords are crucial for Marketing Managetrs as it
directly impacts the visibility, traffic, and revenue of a brand. Let’s dig in
for more:

Driving Organic Traffic: Organic users ka sabse bada source Keywords hi
business ki pehchaan hai ,if you understand the words and phrases that your
audience is searching for, you can align your content to rank higher. A high
SEO ranking means your website gets more highlighted to potential
customers, driving organic traffic that is more valuable. For Marketing
Manager, the goal is to increase site’s visibility and attract relevant traffic. The
better you rank, the more people will visit, engage, and convert. SEO ranking is
directly linked to organic reach.

Increases Conversion: Sahi keywords, zyada conversions High-ranking pages
that target specific keywords bring in users who are actively looking for the
products or services you offer. The more relevant search term, the more
qualified leads will be generated, as user needs a solution and it can be your
solution too. For Marketing Managers, understanding which keywords drive
the most relevant traffic allows them to focus on high converting content and
campaigns.

Competitive Trends: "Agar tum top pe nahi ho, toh competitor hai.” In today’s
competitive world, SEO ranking is a game-changer. If your competitors are
ranking for the same keywords and you're not, then you’re missing out.
Marketing Managers need to be on top to monitor competitors’ keyword
strategies. Knowing where your competitors rank can help you to identify
gaps in their strategy and optimise on them. Ranking higher means you're
more likely to grab traffic from those who are ranking lower.

Cost-Effective Strategy: 'Paid ads se SEO zyada cost-effective hai." Paid
advertising bring immediate traffic, but SEO ranking is a long-term, and a
cost effective way to maintain visibility continuously. A Marketing Manager,
needs to balance budget for paid campaigns and organic campaigns. By
investing in SEO,they are building a for long-term growth. Keywords help
target specific user needs, and higher rankings result in consistent, organic
traffic without adding any additional cost in the marketing budget.
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SEO For Growth
Marketers ( 2 )

Understand Your Audience: "Keywords se audience ki awaz samjho.”
Keyword research provides valuable insights about target audience’s
behavior and needs. As a Marketing Manager, knowing the exact search
terms your customers use allows you to align your messaging with what
they want to know.By incorporating these keywords into your content, you
can address the pain points, answer the questions, and main goal, drive
more conversions.

Measurable Results: 'SEO metrics se hi performance track karo." SEO
allows to measure success with tools like Google Analytics, you can track
ranking improvement, keyword performance, and how they contribute to
users and conversions. As a Marketing Manager, you must be able to
quantify results aim to create the impact of SEO strategy.

Brand Visibility and Trust: "Page 1 pe hona trust aur visibility ko boost
karta hai." High rankings build brand credibility. When users see brand on
the first page of search results, they are more likely to trust it. As a
Marketing Manager, goal is not just to drive traffic but also to establish
brand.SEO and keyword optimization help website be seen as relevant
and authoritative, which leads to higher trust and better conversion.

Improve User Experience: 'SEO se website ko aur user-friendly banao.”
SEO ranking is also influenced by how well users interact with website.
Factors like page load speed, mobile friendly, and content quality affect
ranking. As a Marketing Manager, optimizing SEO means improving the
user experience (UX), leading to increase time spent on the site, lower
bounce rates, and more conversions. Keywords help you align content
with user intent, ensuring that visitors find what they’re looking for.

Gyaan ka saar hai ki SEO and Keywords = Strategic Tools for Marketing
Success For Marketing Managers, SEO ranking and keywords are not just
tedious tasks—they are strategic tools that fuel business growth. By
understanding which keywords resonate with target audience and
optimizing top rankings, and ensuring that brand remains visible, trusted,
and standout in a crowded digital space.
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What to avoid in SEO (1)

Focusing Only on Keywords: Lagta hai pura keyword
stuffing ek jagha kar doge Stop overusing keywords which
makes your content look spammy and can impact
rankings. Search engines prefer original, user-friendly
content.

Ignoring Mobile Friendly Website: Smartphone ka zamana
hai, aur tum bhi old school ho Most of the users browse on
mobile, not having a mobile-friendly site is a big miss.
Google’'s mobile-first indexing means your mobile site is
prioritized

Targeting the Wrong Audience: Audience ka dard samjho,
keywords to dhundh lenge! Choosing high-volume but
irrelevant keywords brings traffic but doesn’t convert. It's
better to focus on keywords your audience actually uses.

Missing Out On Content Quality: "Content toh dal diya, par
vdlue par kaun kaam karega? Low-quality, irrelevant
content won't engage users or rank well. Search engines
love fresh, valuable, and relevant content.

Ignoring Technical SEO: "HTML, schema, aur site speed se
breakup kar liya” Poor site speed, broken links, or missing
meta tags can ruin rankings. Ignoring technical SEO is
biggest mistake.
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What to avoid in SEO ( 2)

Ignoring Backlinks: "Website banayi, par baaki websites ke saath
network hi nahi banaya.” Not building high-quality backlinks from
reputated sites means you're missing out on a major ranking factor.

Expecting Instant Results: "Arre SEO hai, maagi nahi jo 2 min mein ban
jaaye" SEO takes time to show results. Expecting rankings to skyrocket
overnight leads to frustration and poorly planned strategies.

Not Following SEO Trends: "Old school tricks ka ka zamana gaya." SEO
algorithms change frequently. Sticking to outdated practices like
keyword stuffing or ignoring core web vitals can crush your strategy.

Skipping Meta Tags: "Meta tags? Arre yeh kya hota hai?" Neglecting
meta titles, descriptions, and alt text reduces your content’s ability to
rank and attract clicks.

Overloading with Ads: "Content se zyada to ads toh dikhte hain
yahan." Too many ads slow down your site and frustrate users, which
can lead to higher bounce rates and lower rankings.

In short Bole to:
Marketing Manager, should avoid these mistakes ensuring that SEO
strategy is aligned with best practices. Think of SEO as a long-term
relationship—consistent effort, patience, and avoid blunders that will
get you to the top.

Pro Tip: SEO smart karo, shortcuts nahi!
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Al Tools To figure
out your SEO (1)

ATTRIBUTES TOOLS NAME AND USES IMPACT
* Google Keyword Planner: Helps to
discover relevant keywords and their Helps identify target
search volum.es. . keywords your
Keywords ¢ Ubersuggest: Find Ior\g—toll keywords [ 4,dience is searching
Research and analyze competition. for and ensures you're
e SEMRush/Ahrefs: Advanced tools for optimizing with traffic
keyword difficulty, traffic estimation, potential.
and competitive analysis.
* Google Page Speed: Analyzes Improves user
website speed experience, reduces
. * GTmetrix: Provides detailed speed bounce rates, and
Website .
Obtimizati performance metrics ensures search
ptimization ) . ]
e Screaming Frog SEO Spider: Crawls engines can run your
your site to detect issues like site efficiently.
broken links or missing meta tags
* Yoast SEO (WordPress Plugin):
Guides on-page SEO, better _
Content readability, and keyword usage Boosts content quality
. e Grammarly: Ensures your content and ensures your
Creation & ) -
Obtimizati is error-free pages are optimized to
ptimization o ]
e Surfer SEO: Optimizes content for rank well in search
keyword density and relevance engines.
based on top-ranking
o Ahrefs/SEMRush: Tracks
competitors’ keywords, Gives insights what
Competitor backlinks, and traffic sources works for competitors
Analysis e SimilarWeb: Understands SO you can optimise

competitors' traffic strategies
and sources

the strategies timely
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Al Tools To figure
out yvour SEO ( 2 )

performance and ensures business
listings are consistent

¢ BrightLocal: Manages reviews and
tracks local keyword rankings

ATTRIBUTES TOOLS NAME AND USES IMPACT
e Ahrefs Backlink Checker: Identifies
backlink opportunities and
_ monitors your linked profile Builds a strong
Ba‘.’k’.’”k  Hunter.io: Helps find emaiil backlink profile,
Building addresses for outreach improving domain
* BuzzStream: Manages outreach authority and organic
campaigns for guest posts or link- rankings.
building collaborations
¢ Google My Business: Ensures your
local business information appears in
searches and maps | isibili
Local SEO * Moz Local: Tracks local SEO ncreases visibility

for local searches,
driving traffic from
nearby.

Analytics &
Monitoring

* Google Analytics: Tracks website
traffic, user behavior and user to
conversion rates

e Google Search Console: Monitors
keyword rankings, indexing status, and
performance issue

¢ Hotjar: Provides heatmaps and session
recordings to understand user
interaction

Offers data-driven
insights for refining
SEO strategies and
measuring results.

Reporting &
Automation

e Data Studio (by Google): Creates
custom SEO dashboards and reports

* RankMath: Automates reporting on
rankings and traffic insights

e Zapier: Integrates tools for seamless
workflows

Simplifies reporting
for stakeholders and
automates repetitive
tasks, saving time.
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Future of SEO

Pro Tip for 2030: SEO ka future hai Smart, Ethical, Aur User-
Centric—Jo user ka mann ki baat samjhega, wo direct
connect karegal!

- Al Banega Sabka Baap: In 2030, search engines will use
Al so frequently that they might know what users want
even before they search for and you never know this is
the way to create need generation.

+ Unique Content Will Be Emperor: Repurposing or
copying content won't work anymore. Original, creative,
and targeted content will rule.

e Visual and Video SEO: Picture Clear Hai: Users will prefer
visual search over text such as Google Lens will dominate,
making image optimization crucial.

* Page Speed = Rocket Speed: By 2030, slow websites will
be like fax machines—completely irrelevant. Users and
search engines will expect lightning-fast experiences.

« Zero-Click Searches Ka Raaj: Most searches won't need
users to click on a website, thanks to featured snippets
and direct answers on search results.

« AR/VR Optimization ka Zamana: they will play a huge role.
Websites will need to integrate immersive experiences.

* Sustainability Factor: Users will prefer brands that
promote sustainability. Green web hosting and ethical
business practices will matter.
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Perfect SEO Optimised
Landing page

URL: Article

1. Why it Ranks?

o Title Tag & Meta Description Examples: Title :

o« Best Credit Cards of 2024 | NerdWallet
Examples: Meta : Compare top-rated credit

o cards for rewards, cashback, and travel. Find
the right card for your wallet

2. SEO Covered

o Keywords like Best Credit Cards and Top
Rewards Cards Internal links to detailed

o Guides and reviews User-friendly filters for
card comparisons

3. User Friendly Design
Simplified tables for comparisons
Dynamic sections updating card
offers Mobile-First
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